OLD CLOTHES ARE
BETTER THAN NEW

YANAGIWARA is a narrow, winding lane
decorated at intervals with piles of filthy
rags, passe kimono and other cloth paraphernalia
in the process of being sorted by clerks from the
dingy stores which line the street. But let not its
ragged appearance deceive you. For here dwells
Mr. Kiyoshi Takahashi, who, along with others,
makes a tidy income which runs into thousands
of yen most any month. In fact, this dilapidated
quarter thrives when other sections of the city are
in the doldrums of economic depression. Its
business goes up while others go down. And
Mr* Takahashi, the second-hand clothes king of
Jap^n, is its most prosperous resident*
Mr. Takahashi attributes his success, in large
measure, to the importation of old clothes from
the United States. "You see," he told the writer,
"I make only seven or eight pet cent profit on